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Now

Now

61%

39%
Now

Better-for-You Consumers are  
more optimistic about the economy

11
point 

increase

BFY consumers who

feel optimistic 
about the economy

BFY consumers who
believe the U.S. economy is 

NOT heading into 
a recession

28%

23%

6 months 
ago

6 months 
ago

6 months 
ago

67%

BFY consumers who

feel anxious 
about the economy

17%
6 

point 
Decrease

6 
point 

increase



… but the level of concern is 
still holding steady. 

of BFY consumers 
are concerned 
about inflation82%

of BFY consumers have 
had to cut back because 
of rising prices in the past 6 months67%

are worried about being laid off 
from their jobs  (notably, a 6 
point increase from 6 months ago)

of BFY consumers are worried 
about being able to 
afford food for their families

26%

49%



As a result, they’re continuing 
to adjust spending …

39%

47%

56%

have reduced driving 
or consolidated 
trips in the past 6 months

have reduced spending 
on entertainment or 
activities in the past 6 months

have eaten at 
restaurants less 
often  in the past 6 months



so, recognize the 
changes to consumer’s 
decision making: 

Consumers are trying 
new products less: 

BFY consumers who replaced  
a better-for-you product  

they normally buy with one that 
isn’t in the past 6 months

BFY consumers who have tried 
new food / beverage 
brands in the past 6 months

BFY consumers who have 
started eating less 

healthy foods to save money

12%
only

43%

17%
only

decreased  
6 points 

from 

49% 

6 months 
ago



... and drive trial, emphasize the 
health benefits of  
BFY products

of consumers are always looking for 
products that offer a lot  

of health benefits 
a percentage that jumped four points 

in the last 6 months

80%

Footnote: This survey was conducted 
online from February 16, 2023 to 
February 20, 2023 among 500 U.S. 
household primary grocery shoppers 
between age 18 and 64 who reported 
primarily purchasing better-for-you food 
and beverages in the past 3 months. 



Got questions? Let’s get them answered. 

This survey was powered by Floodlight, a full-service market 
research solution that cuts the cost and time of traditional 
research at least by half, if not more.

Flip the switch 
Contact our founder, Shawn Edwards, at  
info@mindsighters.com for more information 
and get 10% off your first project. 


