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Some important statistics about your audience:

 During the engagement period, couples buy
$4 billion in furniture,
$3 billion in housewares,
$400 million in tableware

 175 guests are invited to an average wedding

 Average size of the wedding party is 12

 Most brides plan their wedding for 7-12 months

 $22,000 is the average amount spent on a traditional 
American wedding

 $72 billion is spent on weddings annually

 The average bridal gown is $800

 The average ring costs $2000

 Couples spend an average of $4000 on their honeymoon


